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Overview of Our Talk
Leigh:
• Why corporate partnerships are important
• The challenge
• Our ambition
• The evolution of EcoMatch
• Why the UKOTs and CDs

Jodey:
• Setting up EcoMatch
• How Eco-Match works
• How environmental organisations can pitch ideas
• How businesses can find the right partners 
• Example projects
• Summary and next steps



Some Great collaboration with Corporates, but…



The Challenge

Environmental 
organisations 

seeking funding 
and support

Businesses 
wanting to 

support 
environmental 

work

?!?



The Ambition

Environmental 
organisations 
gain support 

and funding to 
help their 

work

Businesses 
make a real 

positive 
difference to  

nature and the 
environment



Ecosystem
 Services, N

ature Credits &
 Em

inence

 (carbon, biodiversity, w
ater, nutrients, etc.)Fu

nd
in

g 
&

 su
pp

or
t f

or
 e

nv
iro

nm
en

ta
l p

ro
je

ct
s

 (B
io

di
ve

rs
ity

 N
et

 G
ai

n,
 N

at
ur

e-
ba

se
d 

So
lu

tio
ns

)

Big 4: Aiming to deliver 
ESG to their clients. Offer 
support and  verification.

The Funding & ESG Pipeline between Corporates & Environmental Organisations

Corporate Businesses: seeking Environmental Social Governance (ESG) 
outputs and want to support environmental and sustainability projects

Environmental Organisations: with in-depth ecology, conservation 
and science knowledge, seeking funding to support their delivery.

On-line ‘Dating’ 
Platform: 

Allowing environmental 
organisations to pitch 

projects to corporates.

Aspirational… UKOTCF: 
Represents environmental 

organisations in all 16 UKOTs 
and 3 Crown Dependencies

The Wildlife Trusts: 
Federation of 47 Wildlife Trusts 

across the British Islands

IOM Business Sector: 
Keen to enable their members 

to acquire ESG

Government: 
Want to see economic 

development, 
environmental gains, 

and corporate funding 
for IOM strategic goals. 

Offer robustness and 
rigour for any funding. 

Other Environmental 
Membership Bodies 

& Forums: 
Who could also act as a conduit 

to multiple environmental 
projects and outputs





Dating Site for Environmentalists & Business!



Over to Jodey…..



Setting up and developing the draft site

• Initiated by Leigh Morris, Robin Clough, Mike 
Pienkowski and Catherine Wensink

• Recognised the opportunity to link passions 
from business and conservation sectors to 
protect and promote biodiversity

• Consultations on how to approach this across 
UKOTCF and stakeholders of the Forum

• Worked through key elements of what 
messages need to be collected and shared

• Don’t want to make it to onerous – the aim is to 
connect!



How It Works

• Matchmaking the amazing people that 
want to help nature

• Protect and restore some of the world’s 
rarest habitats and species

• Deliver environmental outputs and build 
community resilience for a sustainable 
future.

• Two parts to the website:



For Environmental Organisations

Short profile page to complete, with details 
including:
• Type of project.
• Location
• Links to SDGs
• CBD targets the project will support
• If there are carbon, biodiversity or other 

nature credits available.

We then set up a project profile on the Eco-
Match website…



For Businesses

You can simply view the projects that are on 
EcoMatch.

Or, you can upload a profile of your own onto 
EcoMatch outlining what you are interested to 
support/partner:
• Type of project(s) you’re looking to support.
• Location(s)
• Potential funding you have available



Example Live Projects



Summary and Next Steps
• Conservation Orgs – 

Complete a profile for each of 
your conservation projects 
 

• Businesses – Complete a 
profile the EcoMatch website 
and let organisations know 
what type of projects and 
locations you are keen to 
support !

• All - Give us your ideas on 
how we can make EcoMatch 
even better… www.ukotcf.org.uk/ecomatch/



Jodey Peyton
jpeyton@ukotcf.org

Thank you!

Leigh Morris
Lmorris@wildlifetrusts.org

www.ukotcf.org.uk/ecomatch/
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